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12.30	-	01.00	 Networking	 	 	
	
01.00	-	02.45	 Session	1	 	 	
	 	 	 	
	 01.00	-	01.05	 Welcome	 N.	Hanemann	








	 01.55	-	02.10	 Q&A/feedback	 all	









03.00	-	05.10	 Session	2	 	 	





	 04.30	-	04.45	 Presentation	of	the	group	work	 J.	Vickery/all	
	 04.45	-	04.55	 Conclusion	of	the	discussion	 J.	Vickery/all	
























The	workshop	“Spillover	effects	 in	the	arts,	culture	and	creative	 industries	 in	Europe”	took	
place	within	the	Forum	d’Avignon	Ruhr	2015	in	Essen	and	during	the	workshop	the	research	
























After	a	 short	overview	of	 the	 last	 couple	of	months	of	 research	project,	Nicole	McNeilly	–	
representing	one	of	the	funding	partners,	Arts	Council	England	(ACE)	–	and	Andrew	Erskine	
























and	 recent	or	ongoing	projects,	 such	as	Creative	SpIN.	Building	on	and	varying	 from	other	














































• Based	 on	 methodology	 that	 captures	 individual	 impact,	 there	 is	 good	 evidence	
























































































• How	 can	we	 capture	 change	 in	 society,	 urban	 development	 or	 economy	 that	 directly	
attributable	to	culture?	
• How	can	we	tell	if	culture	is	the	driver	of	change	or	just	a	‘cog’	in	the	process?	Is	a	com-












for	 the	arts	and	creativity.	Among	others,	 the	U	shows	artworks,	develops	 innovative	con-
cepts	of	cultural	education	in	the	digital	age,	initiates	partnerships	between	art	and	science,	
and	 cooperates	with	 different	 players	 in	 the	 context	 of	 creative	 industries.	 As	 a	 centre	 of	
international	repute	in	North	Rhine-Westphalia,	it	is	a	partner	for	regional	as	well	as	interna-
tional	projects	and	collaborates	with	other	 international	 institutions	 in	the	 interdisciplinary	
field.	However,	the	Dortmunder	U	works	with	–	and	for	–	the	local	communities	and	aims	to	
be	a	platform	for	inspiration.	It	will	embody	an	innovative	practice	at	the	intersection	of	art,	








cultural	 institutions	 there	 are	 not	 that	 many	 ways	 to	 measure	 their	 success.	 Usually	 it’s	
measured	quantitatively	by	the	number	of	visitors,	or	the	sponsoring,	but	the	effects	on	the	
visitors,	 the	 local	 community	 and	 the	 city	 itself	 are	 not	measured	 at	 all.	 The	U	 indeed	do	







School	 of	History,	 Culture	 and	 Communication	 (ESHCC),	 Rotterdam,	 and	 co-founder	 and	 a	
director	 of	 the	CREARE	 School	 of	 Cultural	 Economics	 –	 shared	 insights	 of	 the	 (E)Valuation	










Their	method	 involves	 looking	at	 the	mission	or	 vision	of	 the	project	 and	ascertaining	 the	
values	and	expectations	of	change	of	all	parties	involved.	They	then	analyse	how	these	val-
ues	 are	 realized.	 Using	 an	 example	 of	 an	 incomplete	 project,	 Lyudmila	 took	 the	 group	
through	 the	methodological	 stages	 used	 to	 illustrate	 the	 process	 (without	 demonstrating	
final	outcomes)	[please	see	the	presentation	attached!].	
	
- Stage	1:	Diagnosis	of	values/defining	shared	values	 (What	do	you	believe	 in?	What	
this	project	stands	for?	What	is	the	project	good	for?)	






addressing	 evaluation	 challenges	 to	 help	 them	 proceed.	 One	 challenge	 is	 to	 find	 ways	 of	
integrating	 all	 the	 information	 derived	 from	 research	within	 their	 framework	 and	 then	 to	
present	 it	 in	numerical	 form	in	order	to	 illustrate	change.	They	regularly	adjust	this	tool	to	
the	needs	and	the	context	of	the	project	requirements,	which	is	costly	and	time	consuming.		
	
During	 the	Q&A	 session	 after	 the	 presentation,	 it	was	 stated	 that	 –	 besides	 the	measure-
ment	of	change	caused	by	the	arts,	culture	and	the	creative	industries	in	general	–	it	 is	im-
portant	to	anticipate	(and	differentiate	between)	the	long-term,	short-term	and	the	imme-












Prior	 the	workshop,	participants	 received	a	 list	of	considerations	 to	 take	 into	account	 [see	



















• Any	 future	 research	 should	 focus	 on	 interdisciplinary	 projects	 that	 contribute	 to	
stronger	impacts	for	the	arts	but	also	from	the	arts	to	the	broader	community.		
• To	do	this	by	looking	into	interdisciplinary	nature	of	methodologies:	this	means	ap-
plying	 methodologies	 from	 different	 scientific	 disciplines	 or	 developing	 collabora-
tions	among	scientists/researchers	in	order	to	see	how	they	can	connect	to	projects	
that	have	 significant	 spillovers	of	 the	arts,	 culture	and	 the	 creative	 industries;	 and	






























































Group	3	 focused	on	 citizenship	and	 community,	 and	 so	 inserted	 this	 into	 the	heart	of	 the	
discussion	 as	 a	 fundamental	 issue.	 They	 emerged	 with	 a	 question	 on	 whether/how	 co-
created	community	and	arts	organisation	projects	drive	community	innovation.	Community	
innovation	involves	the	DIY	movement	(especially	when	it	comes	to	start-ups)	and	communi-




tion	 (or	 spillover	 effects)	 could	 be	measured	 alongside	 a	 natural	 control	 group,	which	 are	








reverse	 spillovers)	 for	 arts	organizations	working	with	 citizen-led	 innovation	projects.	How	
does	having	a	relationship	with	high-tech	workers	or	social	 innovators	influence	an	arts	or-




how	 cultural	 activities	 or	 organisations	 impact	 on	 other	 areas	 or	 on	 communities	 –	 we	
should	also	start	asking	what,	for	example,	a	community	is	contributing	to	the	process,	such	
as	 the	 funding	process	and	operators	or	production	of	 value.	 The	question	of	 spillover	ef-
	14			 Spillover	Effects	in	the	Arts,	Culture	and	Creative	Industries	in	Europe	
fects	should	also	include	measuring	how	creative	or	innovative	communities	have	an	effect	
via	operators	 to	other	 communities	 surrounding	 them.	We	 should	be	 interested	 in	under-










research	project	 framework,	 underlining	how	 the	 report	 represents	 a	milestone	 in	 the	 re-
search	of	this	phenomenon	but	also	practically	places	us	in	a	strong	position	from	which	to	














and	 supporting	 research	 remains	 trapped	within	 19th	 century	 classical	 economics	 --	 in	 the	
way	 that	 value,	 organization,	 production,	 and	 consumption	 are	 thought,	 understood	 and	
measured.	We	must	find	ways	of	reconfiguring	that	reality	quite	radically.	
	
What	we	can	accomplish	 though	spillover	 research	 is	 to	 identify	how	the	arts,	 culture	and	
creative	 industries	 are	 a	 primary	 space	 for	 creative	 innovation	 and	 value	 generation	 for	
places,	for	industry,	and	for	the	institutions	and	organisations	of	economy	and	society.	It	can	
also	expand	existing	frameworks	for	using	creative	innovation	in	other	scientific,	technologi-
cal	 and	 engineered-based	 endeavours,	 which	 in	 turn	 will	 have	 an	 important	 influence	 on	
how	we	 think	and	how	 the	cultural	 sector	moves	 forward,	particularly	 in	 its	 influence	and	
direction	on	public	 investment.	 The	arts,	 culture	 and	 creative	 industries	 are	 currently	 ‘ob-
















Discussion	 during	 the	 coffee	 break	 (left	 to	 right):	 Jasmin	 Vogel,	 Dawn	 Ashman,	 Nadine	























































Nicole	McNeilly	 (Arts	 Council	 England)	 and	 Nadine	 Hanemann	 (ecce)	 at	 the	Meet&Match	
table	of	the	research	partnership	at	the	Forum	d’Avignon	Ruhr	2015	on	23	September	(pho-
to:	Vladimir	Wegener)	
	
	
	
	
	
http://ccspillovers.wikispaces.com/	
Please	join	the	conversation.	
